Exploration to implementation:

a look at Al and generative Al trends
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“My prediction is generative Al will be the most disruptive
Innovation in business...companies that don’t embrace
generative Al will become obsolete.”

Patrick Thompson, former Chief Information and Digital Transformation Officer, Albemarle
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“Once it’'s matured, generative Al will perform many of our
mundane tasks—and this will free us to focus on new things.”

Yves Caseau, Global CIO, Michelin
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Only 36% of IT decision-makers agree that their
organization has a policy and/or system in place
to monitor the use of generative Al.

“We’re starting to put together formal training to improve
how we use the technology. The first thing we want to get
better at is asking questions.”

Chris Herringshaw, Global CIO, Janus Henderson

FOUﬁDRY To put your brand at the center of generative Al, explore

e Foundry’s gen Al sponsorship packages to connect with
IT decision-makers across our editorial network and at

industry-leading events.

Source: Foundry Al Priorities Study, 2023; CIO article, “ClOs still grapple
with what gen Al can do for the enterprise”
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