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Al Priorities Study 2023

Insight into how organizations are
leveraging Al and generative Al




Purpose and methodology

Survey goal

To measure Al and Generative
Al trends among technology
decision-makers including their
use cases, investment and
implementation levels,
measures of success and
challenges.
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Total respondents 965

Collection method
Online questionnaire

Number of questions 37

Average company size 15,218 employees

Region

North America 51%
APAC 33%

EMEA 16%

IT leadership

All survey respondents are either actively researching,
have plans, or have implemented Al and Generative Al
technologies at their organization.

Audience base

CIO, Computerworld, CSO, InfoWworld and Network World
email invitations to audience base.

Source: Foundry Al Priorities Study, 2023

Job titles

12%
Exec. IT

12%

61%

Top represented industries

Technology
Manufacturing 13%
Services 11%
Education 8%
Financial Services 8%
Healthcare 6%
Retail, Wholesale and Distribution 6%

Government/Nonprofit 5%

Business mgmt.

20%



Employee productivity and innovation driving Al investments

Improving employee productivity

Enabling innovation

Gaining a competitive edge

Improving customer support or services
Development of new products or services
Expanding revenue opportunities

Speed of development

Greater flexibility to react to changing market conditions
Need for real-time information

Increased customer retention

Reducing resource waste

Lower total cost of ownership (TCO)

Replacing on-premise legacy technology

Faster return on investment

Enabling disaster recovery & business continuity

Savings on CAPEX (capital expenditures)

Question: What business objectives are driving Al investments at your organization?
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What's expected from Al?

54% 44% 34%

agree that Al capabilities have agree that their organization is agree that their organization

the ability to and will enable willing to pay more for Al-infused currently has the right data and

workforce reduction products from vendors technology in place to enable
effective Al

Question: Please rate your level of agreement with the following statements:
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Challenges when implementing Al initiatives

IT Integration (Governance, maintenance, security) 51%
Lack of inhouse expertise for design/deployment 50%
Business casel/justification 50%
Competing priorities from within the business 39%
Finding the right technology partner 35%
Fear of failure 15%
Other 7%
Not applicable — no challenges 2%

None of the above 2%

Question: What are the top challenges you need to overcome when implementing new Al initiatives?
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IT decision-makers eager to learn about Gen Al and Al automation

Generative Al 56%
Al automation 43%
Al in cybersecurity 37%
Al-enabled decision support systems 37%
Explainable Al 32%
Al and augmented intelligence 32%
Al and personalization 30%
Responsible and ethical Al 29%
Natural Language Processing (NLP) Advancements 28%
Edge Al 21%
Reinforcement learning 20%

None of the above 5%

Question: Which of these topics would you like to learn more about, if any?
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Gen Al beneficial to productivity and business

outcomes
agree that they see Gen Al agree that generative Al infused agree that generative Al is allowing
playing a large role in employee products create better business for employees to refocus on high
productivity and are starting proof outcomes value-adding tasks

of concepts to test

Question: Please rate your level of agreement with the following statements in regard to Gen Al:
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Data Integration & security concerns impacting Gen Al integration

Data Integration
Security and Privacy
User Experience
Training and Retraining
Compatibility

Change Management
Performance Impact

Scalability

Question: What factors impact the integration of generative Al technology with your existing systems most?
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Conclusions

While not a new technology, versions such as Generative Al have brought Al
tools into everyday life, sparking new and vast interest. 89% of IT decision-
makers are either researching or using Al technology.

Those that have technology budgets dedicated to Al show no signs of slowing
down. Close to two-thirds (61%) expect their spending towards Al projects to
increase in 2024.

The current use case for Al applications are data analysis, employee
productivity, and process automation. However, only 34% of IT decision-
makers say that their organization currently has the right data and technology
in place to enable effective Al.

Close to half of organizations are actively researching Generative Al
initiatives, and 25% are already piloting these tools. ITDMs expect a positive
benefit from Gen Al as 55% agree that Gen Al infused products create better
business outcomes.

Security and privacy concerns are the most pressing ethical implications
when implementing Gen Al. Work needs to be done here as only 36% agree
that their organization has a policy in place to monitor the use of Gen All.

IT organizations are currently using Gen Al for content creation, data
analytics, and software development. Understand what their plans are for the

next 6-12 months. .



Continue the conversation

To receive a briefing on the full results from this study, or for more
information, please contact your Foundry sales executive or contact us.

For more information on content marketing and lead nurture, explore our
resources on this site under marketing tools. We have additional primary
research, blogs and white papers to make you smarter about tech decision
makers, and targeted products and programs to help you reach them!

Additional ways to stay on top of information from Foundry:

e To get results from Foundry research when it happens,
or any other news, follow us on Twitter: @FoundrylDG

e Sign up to receive our monthly marketing newsletter
at http://www.foundryco.com/newsletter

e Visit us on LinkedIn here:
https://www.linkedin.com/company/foundryidg
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https://twitter.com/FoundryIDG
http://www.foundryco.com/newsletter
https://www.linkedin.com/company/foundryidg
http://www.foundryco.com/contact-us
http://www.foundryco.com/tools-for-marketers
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